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INSTANT NEW YORK TIMES BESTSELLER From award-winning actress and political activist America Ferrera comes a vibrant and varied collection of first-person
accounts from prominent figures about the experience of growing up between cultures. America Ferrera has always felt wholly American, and yet, her identity is
inextricably linked to her parents’ homeland and Honduran culture. Speaking Spanish at home, having Saturday-morning-salsa-dance-parties in the kitchen, and eating
tamales alongside apple pie at Christmas never seemed at odds with her American identity. Still, she yearned to see that identity reflected in the larger American narrative.
Now, in American Like Me, America invites thirty-one of her friends, peers, and heroes to share their stories about life between cultures. We know them as actors,
comedians, athletes, politicians, artists, and writers. However, they are also immigrants, children or grandchildren of immigrants, indigenous people, or people who
otherwise grew up with deep and personal connections to more than one culture. Each of them struggled to establish a sense of self, find belonging, and feel seen. And they
call themselves American enthusiastically, reluctantly, or not at all. Ranging from the heartfelt to the hilarious, their stories shine a light on a quintessentially American
experience and will appeal to anyone with a complicated relationship to family, culture, and growing up.
STATE OF GRACE Money makes the world go round - that's what twenty-something Grace Reeves is learning. Stuck in a grind where everyone's ahead apart from her,
she's partied out, disillusioned, and massively in debt. If she's dumped by another rock-band wannabe, squashed by anyone else at her cut-throat fashion job, or chased by
any more bailiffs, Grace suspects she'll fall apart... GRACE UNDER PRESSURE So when older, sexy and above all, wealthy art-dealer Vaughn appears, she's intrigued
against her will. Could she handle being a sugar daddy's arm-candy? SAVING GRACE Soon Grace is thrown into a world of money and privilege, at Vaughn's beck and call in
return for thousands of pounds in luxurious gifts, priceless clothes - and cash. She's out of her depth. Where's the line between acting the trophy girlfriend, and selling
yourself for money? And, more importantly, whatever happened to love?
Incorporating the latest thinking and developments from both academia and industry, this exploration of brands, brand equity and strategic brand management combines a
comprehensive theoretical foundation with numerous techniques and practical insights for making better day-to-day and long-term brand decisions. Focused on how-to and
why, it provides specific tactical guidelines for planning, building, measuring and managing brand equity. It includes numerous examples on each topic and over 75 Branding
Briefs that identify successful and unsuccessful brands.
Adventure Capitalist
Symmetric Multivariate and Related Distributions
Quantile Regression
English-Serbian (Latin) Bilingual Children's Picture Dictionary Book of Colors
It Felt Like a Kiss
Building, Measuring, and Managing Brand Equity
Roland Barthes was one of the most widely influential thinkers of the 20th Century and his immensely popular and readable writings have
covered topics ranging from wrestling to photography. The semiotic power of fashion and clothing were of perennial interest to Barthes and
The Language of Fashion - now available in the Bloomsbury Revelations series - collects some of his most important writings on these topics.
Barthes' essays here range from the history of clothing to the cultural importance of Coco Chanel, from Hippy style in Morocco to the figure
of the dandy, from colour in fashion to the power of jewellery. Barthes' acute analysis and constant questioning make this book an essential
read for anyone seeking to understand the cultural power of fashion.
"The art of building sales is, to a large extent, the art of building brands. After reading Kapferer's book, you'll never again think of a
brand as just a name. Several exciting new ideas and perspectives on brand building are offered that have been absent from our
literature".--Philip Kotler".An invaluable reference for designers, marketing managers and brand managers alike".--Design magazine.
Here, the authors' unique focus is on the key issues of networked learning. These include: policy issues, the costs of networked learning,
staff development issues, and the student experience. With contributions from authors based in Europe and the US and Australia, it offers a
global perspective which is designed to inform professional practice and its administration. It will be essential reading for practitioners
and researchers in higher education and learning technology and will be of interest to policy-makers and managers in HE academic
administration. It will also be relevant to learning technologists, support staff, as well as students and researchers in education and
social science.
A Global VAR Analysis
Networked Learning: Perspectives and Issues
An Anthology by Women of Color
Strategic Brand Management
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52 Classic Interviews
Unsticky

A 2015 Amelia Bloomer List Selection "You will be a son, my daughter." With these stunning words Ukmina learned that she was to spend her childhood as a boy. In Afghanistan there is a
widespread practice of girls dressing as boys to play the role of a son. These children are called bacha posh: literally "girls dressed as boys." This practice offers families the freedom to allow their
child to shop and work—and in some cases, it saves them from the disgrace of not having a male heir. But in adolescence, religion restores the natural law. The girls must marry, give birth, and
give up their freedom. Ukmina decided to confront social and family pressure and keep her menswear. This brave choice paved the way for an extraordinary destiny: she wages war against the
Soviets, assists the mujaheddin and ultimately commands the respect of all whom she encounters. She eventually becomes one of the elected council members of her province. But freedom always
has a price. For "Ukmina warrior" that price was her life as a woman. This is a stunning and brave memoir about a little known practice that will challenge your perceptions about gender and the
courage it takes to live your life to the fullest. Skyhorse Publishing, along with our Arcade, Good Books, Sports Publishing, and Yucca imprints, is proud to publish a broad range of biographies,
autobiographies, and memoirs. Our list includes biographies on well-known historical figures like Benjamin Franklin, Nelson Mandela, and Alexander Graham Bell, as well as villains from history,
such as Heinrich Himmler, John Wayne Gacy, and O. J. Simpson. We have also published survivor stories of World War II, memoirs about overcoming adversity, first-hand tales of adventure,
and much more. While not every title we publish becomes a New York Times bestseller or a national bestseller, we are committed to books on subjects that are sometimes overlooked and to
authors whose work might not otherwise find a home.
The global beauty business permeates our lives, influencing how we perceive ourselves and what it is to be beautiful. This book provides the first authoritative history of the global beauty industry
from its emergence in the 19th century to the present day, exploring how today's global giants such as Avon, Coty, Estée Lauder, and L'Oréal, grew.
Mumbaistan's three explosive crime novellas unravel the secrets of maximum city-from the slums of Dharavi and the bylanes of Kamathipura to the swank high-rises of Bandra. A prostitute, her
lover and a policeman play for high stakes in BombDay. Injectionwala exposes chilling medical malpractices and a lovelorn vigilante's twisted game plan. In Coma Man, a man awakens from
coma after twenty years, and sets out in search of his wife and himself. Gritty love stories, manipulative cops and hard-boiled slumlords form the backdrop of this unputdownable thriller. It's
MUMBAISTAN all the way. Key Features Indian pulp crime fiction at its best. Brilliantly captures the pulse and rhythm of Mumbai. Gritty love stories are at the heart of the book. Introduces
readers to a host of colourful characters.
Cheap
Latin Dictionary
Something to Hide
Reflections on Life Between Cultures
Advanced Insights and Strategic Thinking
Bitch in Heat
Why model? Agricultural system models enhance and extend field research...to synthesize and examine experiment data and advance our knowledge faster, to extend current research in time to
predict best management systems, and to prepare for climate-change effects on agriculture. The relevance of such models depends on their implementation. Methods of Introducing System Models
into Agricultural Research is the ultimate handbook for field scientists and other model users in the proper methods of model use. Readers will learn parameter estimation, calibration, validation,
and extension of experimental results to other weather conditions, soils, and climates. The proper methods are the key to realizing the great potential benefits of modeling an agricultural system.
Experts cover the major models, with the synthesis of knowledge that is the hallmark of the Advances in Agricultural Systems Modeling series.
Drive . . . and grow rich! The bestselling author of Investment Biker is back from the ultimate road trip: a three-year drive around the world that would ultimately set the Guinness record for the
longest continuous car journey. In Adventure Capitalist, legendary investor Jim Rogers, dubbed “the Indiana Jones of finance” by Time magazine, proves that the best way to profit from the
global situation is to see the world mile by mile. “While I have never patronized a prostitute,” he writes, “I know that one can learn more about a country from speaking to the madam of a brothel
or a black marketeer than from meeting a foreign minister.” Behind the wheel of a sunburst-yellow, custom-built convertible Mercedes, Rogers and his fiancée, Paige Parker, began their
“Millennium Adventure” on January 1, 1999, from Iceland. They traveled through 116 countries, including many where most have rarely ventured, such as Saudi Arabia, Myanmar, Angola,
Sudan, Congo, Colombia, and East Timor. They drove through war zones, deserts, jungles, epidemics, and blizzards. They had many narrow escapes. They camped with nomads and camels in the
western Sahara. They ate silkworms, iguanas, snakes, termites, guinea pigs, porcupines, crocodiles, and grasshoppers. Best of all, they saw the real world from the ground up—the only vantage
point from which it can be truly understood—economically, politically, and socially. Here are just a few of the author’s conclusions: • The new commodity bull market has started. • The twentyfirst century will belong to China. • There is a dramatic shortage of women developing in Asia. • Pakistan is on the verge of disintegrating. • India, like many other large nations, will break into
several countries. • The Euro is doomed to fail. • There are fortunes to be made in Angola. • Nongovernmental organizations (NGOs) are a scam. • Bolivia is a comer after decades of instability,
thanks to gigantic amounts of natural gas. Adventure Capitalist is the most opinionated, sprawling, adventurous journey you’re likely to take within the pages of a book—the perfect read for
armchair adventurers, global investors, car enthusiasts, and anyone interested in seeing the world and understanding it as it really is.
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At a time of ever-increasing debate about orthodox approaches to management education, and their application in the post-industrial era, this innovative book brings together the work of authors
actively engaged in developing new forms of education. The introduction contrasts dominant utilitarian and functionalist conceptions of management education with various alternatives. It argues
the need for a critical and pluralistic form of management education whereby participants are introduced to the full diversity of appropriate perspectives and debates. The remainder of the book
echoes this commitment by exploring a range of approaches, including those based in psychoanalysis, critical theory and poststructuralism. Throughout the book, there is a focus is upon the
implications of problematizing management knowledge so as to facilitate alternative and critical modalities of teaching and learning. In this context management is seen not simply as a bundle of
skills and techniques but, rather, as a complex social, political and moral practice.
Beauty Imagined
Methods of Introducing System Models into Agricultural Research
The Oxford Guide to Etymology
Weather Frog Bulletin Board
The New Strategic Brand Management
My Life as a Woman Living as a Man in Afghanistan
This practical introduction to word history investigates every aspect of where words come from and how they change. Philip Durkin, chief etymologist of the Oxford English
Dictionary, shows how different types of evidence can shed light on the myriad ways in which words change in form and meaning. He considers how such changes can be part of
wider linguistic processes, or be influenced by a complex mixture of social and cultural factors. He illustrates every point with a wide range of fascinating examples. Dr Durkin
investigates folk etymology and other changes which words undergo in everyday use. He shows how language families are established, how words in different languages can
have a common ancester, and the ways in which the latter can be distinguished from words introduced through language contact. He examines the etymologies of the names of
people and places. His focus is on English but he draws many examples from languages such as French, German, and Latin which cast light on the pre-histories of English
words. The Oxford Guide to Etymology is reliable, readable, instructive, and enjoyable. Everyone interested in the history of words will value this account of an endlessly
fascinating subject.
This fun, weather-themed bulletin board set includes: *A frog (approx. 14.25" x 22") *31 articles of clothing and weather accents *A mini weather chart *9 weather word cards *A
header *A resource guide
Ellie Cohen is living her dream. A great job at an exclusive Mayfair art gallery, loyal mates, loving family, and really, really good hair. Well, there's the famous rock-star father who
refuses to acknowledge her and a succession of 'challenging' boyfriends, but nobody's perfect. But when a vengeful ex sells Ellie out to the press, she suddenly finds herself
fighting to keep her job, her reputation and her sanity. Then David Gold - handsome, charming but ruthlessly ambitious - is sent in to manage the media crisis . . . and Ellie. David
thinks she's a gold-digger and Ellie thinks he's a shark in a Savile Row suit, so it's just as well that falling in love is the last thing on their minds . . .
Stone Fox Bride
American Like Me
Based Upon the Ancient Monuments, Paintings, Sculptures, and Crania of Races, and Upon Their Natural, Geographical, Philological and Biblical History, Illustrated by
Selections from the Inedited Papers of Samuel George Morton and by Additional Contributions from L. Agassiz; W. Usher; and H. S. Patterson
Rethinking Management Education
The Fat Years
A Study of Trend Mechanisms in Contemporary Fashion
About the Book: Learn colors with this bilingual children's picture book dictionary. English-Serbian (Latin) Bilingual Children's Picture Dictionary Book of Colors www.rich.center
The first premise of this book is that farmers need access to options for improving their situation. In agricultural terms, these options might be manage ment alternatives or
different crops to grow, that can stabilize or increase household income, that reduce soil degradation and dependence on off-farm inputs, or that exploit local market
opportunities. Farmers need a facilitating environment, in which affordable credit is available if needed, in which policies are conducive to judicious management of natural
resources, and in which costs and prices of production are stable. Another key ingredient of this facilitating environment is information: an understanding of which options are
viable, how these operate at the farm level, and what their impact may be on the things that farmers perceive as being important. The second premise is that systems analysis
and simulation have an impor tant role to play in fostering this understanding of options, traditional field experimentation being time-consuming and costly. This book summarizes
the activities of the International Benchmark Sites Network for Agrotechnology Transfer (IBSNAT) project, an international initiative funded by the United States Agency for
International Development (USAID). IBSNAT was an attempt to demonstrate the effectiveness of understanding options through systems analysis and simulation for the ultimate
benefit of farm households in the tropics and subtropics. The idea for the book was first suggested at one of the last IBSNAT group meetings held at the University of Hawaii in
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1993.
A guide to the implementation and interpretation of Quantile Regression models This book explores the theory and numerous applications of quantile regression, offering
empirical data analysis as well as the software tools to implement the methods. The main focus of this book is to provide the reader with a comprehensive description of the main
issues concerning quantile regression; these include basic modeling, geometrical interpretation, estimation and inference for quantile regression, as well as issues on validity of
the model, diagnostic tools. Each methodological aspect is explored and followed by applications using real data. Quantile Regression: Presents a complete treatment of quantile
regression methods, including, estimation, inference issues and application of methods. Delivers a balance between methodolgy and application Offers an overview of the recent
developments in the quantile regression framework and why to use quantile regression in a variety of areas such as economics, finance and computing. Features a supporting
website (www.wiley.com/go/quantile_regression) hosting datasets along with R, Stata and SAS software code. Researchers and PhD students in the field of statistics,
economics, econometrics, social and environmental science and chemistry will benefit from this book.
New Approaches to Creating and Evaluating Brand Equity
Boucher's Glossary of Archaic and Provincial Words
All the Women in My Family Sing
Higher Education in the Learning Society [CD-Rom].
Types of Mankind Or, Ethnological Researches
Mumbaistan
All the Women in My Family Sing tells the sometimes raw, always illumining stories of women of color in today's political climate. Sixty-eight authors in total--African American, Asian American,
Chicana, Native American, Cameroonian, South African, British and LGBTQI--these voices broaden cross-cultural understanding and contribute to building bridges to understanding how very
alike we are in the daily experiences of life. No other anthology offers the wide spectrum of stories about cultural identity, migration, sexuality, illness, racism and generosity from such
illustrious voices, includingAmerica Ferrera on her powerful experience at the Women's March in Washington, D.C. on January 21, 2017;Natalie Baszile on returning to Louisiana to research
Queen Sugar and finding the "painful truths" her father experienced in the "belly of segregation;"Porochista Khakpour on flying across America under the Muslim travel ban; andLalita Tademy
on her transition from top executive at Sun Microsystems to NY Times bestselling author. In other essays, a woman writes from prison about widows incarcerated for cashing their husbands'
retirement checks. A young mother writes of suffering hundreds of strokes and a heart attack while giving birth. An art historian argues why Carmen Lomas Garza is as important as Norman
Rockwell to our conception of what constitutes the American tableau. An escapee from the Cambodian Killing Fields writes about her life in America after losing 37 family members. A daughter
writes about her father growing up in Louisiana having the soles of his feet set on fire as a joke.
The recent financial crisis raises important issues about the transmission of financial shocks across borders. In this paper, a global vector autoregressive (GVAR) model is constructed to
assess the relevance of international spillovers following a historical slowdown in U.S. equity prices. The GVAR model contains 27 country-specific models, including the United States, 17
European advanced economies, and 9 European emerging economies. Each country model is linked to the others by a set of country-specific foreign variables, computed using bilateral bank
lending exposures. Results reveal considerable comovements of equity prices across mature financial markets. However, the effects on credit growth are found to be country-specific.
Evidence indicates that asset prices are the main channel through which-in the short run-financial shocks are transmitted internationally, while the contribution of other variables-like the cost
and quantity of credit-becomes more important over longer horizons.
Since the publication of the by now classical Johnson and Kotz Continuous Multivariate Distributions (Wiley, 1972) there have been substantial developments in multivariate distribution theory
especially in the area of non-normal symmetric multivariate distributions. The book by Fang, Kotz and Ng summarizes these developments in a manner which is accessible to a reader with
only limited background (advanced real-analysis calculus, linear algebra and elementary matrix calculus). Many of the results in this field are due to Kai-Tai Fang and his associates and
appeared in Chinese publications only. A thorough literature search was conducted and the book represents the latest work - as of 1988 - in this rapidly developing field of multivariate
distributions. The authors are experts in statistical distribution theory.
The High Cost of Discount Culture
I Am a Bacha Posh
Brainwashing in Schools
The Language of Fashion
The Beetham Repository, 1770
Lunch with the FT

A myth-shattering investigation of the true cost of America's passion for finding a better bargain From the shuttered factories of the Rust Belt to the strip malls of the Sun Belt-and
almost everywhere in between-America has been transformed by its relentless fixation on low price. This pervasive yet little- examined obsession with bargains is arguably the
most powerful and devastating market force of our time, having fueled an excess of consumerism that blights our landscapes, escalates personal debt, lowers our standard of
living, and even skews of our concept of time. Spotlighting the peculiar forces that drove Americans away from quality, durability, and craftsmanship and towards quantity,
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quantity, and more quantity, Ellen Ruppel Shell traces the rise of the bargain through our current big-box profusion to expose the astronomically high cost of cheap.
Looks at the regulatory and economic needs of banks and insurance companies, focusing on practical advice and solutions to everyday problems.
From the very first mouthful, 'Lunch with the FT' was destined to become a permanent fixture in the Financial Times. One thousand lunches later, the FT's weekly interview has
become an institution. From film stars to politicians, tycoons to writers, dissidents to lifestyle gurus, the list reads like an international Who's Who of our times. Lunch with the FT
is a selection of the best: 52 classic interviews conducted in the unforgiving proximity of a restaurant table. From Angela Merkel to Sean 'P. Diddy' Combs, Martin Amis to one of
the Arab world's most notorious sons, this book brings you right to the table to decide what you think of or world's most powerful players.
Applications, Regulations and Techniques
On the Nature of Trends
Theory and Applications
Three Original Plays
The Ultimate Road Trip
A History of the Global Beauty Industry
The most important assets of any business are intangible: its company name, brands, symbols, and slogans, and their underlying associations, perceived quality, name awareness, customer
base, and proprietary resources such as patents, trademarks, and channel relationships. These assets, which comprise brand equity, are a primary source of competitive advantage and future
earnings, contends David Aaker, a national authority on branding. Yet, research shows that managers cannot identify with confidence their brand associations, levels of consumer awareness,
or degree of customer loyalty. Moreover in the last decade, managers desperate for short-term financial results have often unwittingly damaged their brands through price promotions and
unwise brand extensions, causing irreversible deterioration of the value of the brand name. Although several companies, such as Canada Dry and Colgate-Palmolive, have recently created an
equity management position to be guardian of the value of brand names, far too few managers, Aaker concludes, really understand the concept of brand equity and how it must be
implemented. In a fascinating and insightful examination of the phenomenon of brand equity, Aaker provides a clear and well-defined structure of the relationship between a brand and its
symbol and slogan, as well as each of the five underlying assets, which will clarify for managers exactly how brand equity does contribute value. The author opens each chapter with a
historical analysis of either the success or failure of a particular company's attempt at building brand equity: the fascinating Ivory soap story; the transformation of Datsun to Nissan; the decline
of Schlitz beer; the making of the Ford Taurus; and others. Finally, citing examples from many other companies, Aaker shows how to avoid the temptation to place short-term performance
before the health of the brand and, instead, to manage brands strategically by creating, developing, and exploiting each of the five assets in turn
“Classic Moggach: readable, memorable . . . an unashamedly colorful journey across continents, with clothes, food, landscapes brought joyously to life.” —The Times (London) “Nobody in the
world knows our secret . . . that I’ve ruined Bev’s life, and she’s ruined mine.” Petra’s romantic life has always been a car crash, and even in her sixties she’s still getting it disastrously
wrong. And then she falls in love with Jeremy, an old friend visiting from abroad. There’s just one catch: Jeremy is married to her best friend, Bev. Meanwhile, on opposite sides of the world,
two other women are also struggling with the weight of betrayal: Lorrie, a Texan, is about to embark on the biggest deception of her life, and in China, Li Jing is trying to understand exactly
what it is her husband does on his business trips. It turns out that no matter where you are in the world or how well you think you know the one you love, everyone has secrets.
Adopted internationally by business schools and MBA programmes, The New Strategic Brand Management is simply the reference source for senior strategists, positioning professionals and
postgraduate students. Over the years it has not only established a reputation as one of the leading works on brand strategy, but also has become synonymous with the topic itself. Using an
array of international case studies, Jean-Noël Kapferer covers all the leading issues faced by brand strategists today. With both gravitas and intelligent insight, the book reveals new thinking
on topics such as putting culture and content into brands, the impact of private labels and the comeback of local brands. This updated fifth edition of The New Strategic Brand Management
builds on its impressive reputation, including new information to enable students and practitioners to stay up to date with targeting, adding recent research and market knowledge to the
discipline. With dedicated sections for specific types of brands (luxury, corporate and retail), international examples and case studies from companies such as Audi, Nivea, Toyota and Absolut
Vodka; plus models and frameworks such as the Brand Identity Prism; it remains at the forefront of strategic brand thinking.
A Novel
Stress Testing for Financial Institutions
Climate Control
Managing Brand Equity
Understanding Options for Agricultural Production
Aircraft Radio Repairman (AFSC 30130).

Determined to get to the bottom of the sinister cheerfulness and amnesia that have possessed the Chinese nation, a small group of friends kidnap a high-ranking official who
reveals a shocking truth that blows their mind. Original.
Ditch the storybook wedding, banish Bridezilla, and walk down the aisle in truth and in style: You are a Stone Fox Bride and this is your bridal guide. Molly Rosen Guy founded
the brand Stone Fox Bride as an alternative to outdated, plastic-princess wedding culture. Her stylish and subversive approach is being embraced by creative, modern brides
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who believe in love and romance, but have no interest in running off into the sunset. In an inspiring mix of intimate storytelling, gorgeous visuals, and candid advice, with an
aesthetic that channels Bianca Jagger in a white tux rather than Cinderella in a frilly gown, Molly Rosen Guy—your cool, hippie chic guide through the wilds of wedding
planning—encourages brides-to-be, and their ladies in tow, to say no to all things phony, frilly, and silly. Featuring personal essays that explore the nuances of the process,
including a raw, unairbrushed look at the realities of the early days of marriage, she tells us that a Stone Fox Bride should never sacrifice her style, her story, or her sanity to
please others; she reassures us that weddings don't have to be free of confusion, shades of gray, or cellulite; and reminds us that marriage, like love, is equal parts complicated
and beautiful. Praise for Molly Rosen Guy and the Stone Fox Bride phenomenon “The current wedding-wear darling of the jammin’ and Instagrammin’ set [offers] an insouciant,
antiestablishment approach to weddings.”—The New York Times “[Molly Rosen Guy is] making waves in the bridal industry thanks to her eclectic eye and refusal to conform to
clichéd traditions.”—W “Molly Rosen Guy built a business filling the needs of women who long for something more than your run-of-the-mill, princess-y flou for their big
day.”—Vogue
Love, Lust, and Wedding Planning for the Wild at Heart
Morell's Abridgment
3 Explosive Crime Thrillers
Regional Financial Spillovers Across Europe
A Supplement to the Dictionaries of the English Language, Particularly Those of Dr. Johnson and Dr. Webster
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