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IBM PowerHA SystemMirror for i is the IBM high-availability (HA), disk-based clustering solution for the IBM i operating system. When PowerHA for i is combined with IBM i clustering technology, it delivers a complete HA and disaster-recovery (DR) solution for business applications that are running in an IBM i environment. You can use PowerHA for i to support HA capabilities with either native disk storage, IBM DS8000 storage servers, or IBM Storwize storage servers. This IBM Redbooks publication gives a broad understanding of PowerHA for i and provides a general introduction to clustering technology, independent auxiliary storage pools (IASPs), PowerHA SystemMirror
products, and the PowerHA architecture. This book is part of a four-book volume set that gives you a complete understanding of PowerHA for i and its use of native disk storage, IBM DS8000 storage servers, or IBM Storwize storage servers. The following IBM Redbooks publications are part of this PowerHA for i volume set: IBM PowerHA SystemMirror for i: Using DS8000, SG24-8403 IBM PowerHA SystemMirror for i: Using IBM Storwize, SG24-8402. IBM PowerHA SystemMirror for i: Using Geographic Mirroring, SG24-8401 Important: The information that is presented in this volume set is for technical consultants, technical support staff, IT architects, and IT specialists who are responsible for
providing HA and support for IBM i solutions. If you are new to HA, first review the information that is presented in this book to get a general understanding of clustering technology, IASPs, and the PowerHA architecture. You can then select the appropriate follow-on book based on the storage solutions that you are planning to use.
After spending millions in ads online, I've pulled together my best retargeting campaigns (also known as remarketing ads if you'd advertising on Google). In this 80 page "cookbook" you can follow my designed-for-profit retargeting recipes and have a complete strategy for your retargeting ad campaigns. These retargeting campaigns were designed for any team member to easily implement and get the same results as I do. So rest assured that you can implement them in your business, for your clients, or hand this book to a team members to implement for you... I did. What will you learn in this book? - An overview of what retargeting is and how it works - A Complete strategy to retargeting your company's
products or services - What makes a "good" retargeting ad - What tools to use to create my ads and launch my campaigns - Both beginner and advanced/pro level retargeting strategies - 7 campaign strategies that can be used on multiple ad networks including, but not limited to, Facebook, Twitter, Google Ads, Taboola, Outbrain, Youtube and more... Our top priority with the Retargeting Recipes is to help media buyers and business owners like you take your retargeting campaigns to the next level. To do that, we made sure this book is packed with actionable content - no fluff - no filler - no theory - no BS. It's a quick 80 page read full of proven strategies you can implement right away. Gain confidence in
the campaigns you launch with these simple but highly effective retargeting campaigns today.
How Cool Are Penguins
Managing Emotions, Trust, and Control to Win Your Customer's Base
A Revolutionary Approach to Inbound Sales, Content Marketing, and Today's Digital Consumer
Transnational Social Work Practice
The Waterways Journal
Get digital with your brand today! Digital Marketing for Dummies has the tools you need to step into the digital world and bring your marketing process up to date. In this book, you’ll discover how digital tools can expand your brand’s reach and help you acquire new customers. Digital marketing is all about increasing audience engagement, and the proven strategy and tactics in this guide can get your audience up and moving! You’ll learn how to identify the digital markets and media that work best for your business—no wasting your time or money!
Discover how much internet traffic is really worth to you and manage your online leads to convert web visitors into paying clients. From anonymous digital prospect to loyal customer—this book will take you through the whole process! Learn targeted digital strategies for increasing brand awareness Determine the best-fit online markets for your unique brand Access downloadable tools to put ideas into action Meet your business goals with proven digital tactics Digital marketing is the wave of the business future, and you can get digital with the updated
tips and techniques inside this book!
The Dennis company has been building vehicles since 1895, making it the oldest continuously producing British manufacturer. From its origins in a small Guildford shop, the company has grown to become a major bus manufacturer with its products selling around the world. This book discusses the company's highs and lows, through two world wars, challenging markets and ownership changes. It documents the vehicles produced and their innovative design features, from early cars and street-cleaning machines to vans, buses, trucks, fire engines and
ambulances. First-hand descriptions of how, and why, some of the company's most successful products such as the Dart, Trident and Enviro buses evolved. It explains why their once market-leading fire engines are no longer made. It also analyses the reasons why some products were less successful and explores what happened to parts of the company that were sold over the years. Finally, the company's future opportunities and challenges are considered. The author, Andy Goundry, has not only drawn on his own personal experience of almost twenty
years of employment with the company but he has drawn on what is left of the company archives, private collections and first-hand accounts, to produce this book as a salutation of over 125 years of continuous manufacturing.
Ship & Boat International
Significant Ships of ...
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Updates on Progress
Jane's World Railways, 1987-88
IBM® PowerHA® SystemMirror® for i is the IBM high-availability (HA), disk-based clustering solution for the IBM i operating system. When combined with IBM i clustering technology, PowerHA for i delivers a complete HA and disaster recovery (DR) solution for business applications running in an IBM i environment. You can use PowerHA for i to support HA capabilities with either native disk storage, IBM DS8000® storage servers, or IBM Storwize® storage
servers. Use this IBM Redbooks® publication to help you install, tailor, and configure IBM PowerHA SystemMirror for i with the IBM Storwize storage servers. This publication provides you with planning information to prepare for using the various PowerHA offerings for the IBM Storwize storage family. It also provides implementation and managing information. Finally, it provides guidance on troubleshooting these solutions and identifies the
documentation that you must capture before calling support. This book is part of a four-book volume set that gives you a complete understanding of PowerHA for i by using native disk storage, IBM DS8000 storage servers, or IBM Storwize storage servers. The following publications are part of this PowerHA for i volume set: IBM PowerHA SystemMirror for i: Preparation (Volume 1 of 4), SG24-8400 IBM PowerHA SystemMirror for i: Using DS8000 (Volume 2 of 4),
SG24-8403 IBM PowerHA SystemMirror for i: Using Geographic Mirroring (Volume 4 of 4), SG24-8401 Important: The information that is presented in this volume set is for technical consultants, technical support staff, IT architects, and IT specialists who are responsible for providing HA and support for IBM i solutions. If you are new to HA, you should first review the information that is presented in the first book of this volume set, IBM PowerHA
SystemMirror for i: Preparation (Volume 1 of 4), SG24-8400, to get a general understanding of clustering technology, independent auxiliary storage pools (IASPs), and the PowerHA architecture.
Nigel Calder, a diesel mechanic for more than 25 years, is also a boatbuilder, cabinetmaker, and machinist. He and his wife built their own cruising sailboat, Nada, a project they completed in 1984. Calder is author of numerous articles for Yachting Monthly and many other magazines worldwide, as well as the bestselling Boatowner's Practical and Technical Cruising Manual and Boatowner's Mechanical and Electrical Manual, both published by Adlard Coles
Nautical. Here, in this goldmine of a book, is everything the reader needs to keep their diesel engine running cleanly and efficiently. It explains how diesel engines work, defines new terms, and lifts the veil of mystery that surrounds such engines. Clear and logical, this extensively illustrated guide will enable the reader to be their own diesel mechanic. As Nigel Calder says: 'there is no reason for a boatowner not to have a troublefree
relationship with a diesel engine. All one needs is to set the engine up correctly in the first place, to pay attention to routine maintenance, to have the knowledge to spot early warning signs of impending trouble, and to have the ability to correct small ones before they become large ones.'
Abstracts of Agricultural Tractor Tests According to OECD Codes 1 and 2 : October 1999 to December 2000
Weekly Times Technical Annual
Boating
They Ask, You Answer
Marine Engineers Review

From June 22 to June 24, 2021, Hasso Plattner Institute, Potsdam, hosted the seventh European MOOC Stakeholder Summit (EMOOCs 2021) together with the eighth ACM Learning@Scale Conference. Due to the COVID-19 situation, the conference was held fully online. The boost in digital education worldwide as a result of the pandemic was also one of the main topics of this year’s EMOOCs. All institutions of learning have been forced to transform and redesign their educational methods, moving from traditional models to hybrid or completely online models at scale. The learnings, derived from practical experience
and research, have been explored in EMOOCs 2021 in six tracks and additional workshops, covering various aspects of this field. In this publication, we present papers from the conference’s Experience Track, the Policy Track, the Business Track, the International Track, and the Workshops.
The mysteries of the versatile LS series engines are unlocked in the Haynes Techbook Cummins Diesel Engine Manual. Covering everything from engine overhaul, cylinder head selection and modification, induction and fuel systems, camshafts and valve train, to beefing-up the bottom end, turbo and supercharger add-ons, engine swaps and extreme builds, this manual will help you get the most from your LS-powered vehicle.
Alternative Energies
Collier's
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Repair * Overhaul * Performance Modifications * Step-by-Step Instructions * Fully Illustrated for the Home Mechanic * Stock Repairs to Exotic Upgrades
Asian Timber

A growing number of people immigrants, refugees, asylum-seekers, displaced individuals, and families lead lives that transcend national boundaries. Often because of economic pressures, these individuals continually move through places, countries, and cultures, becoming exposed to unique risk and protective factors. Though migration itself has existed for centuries, the availability of fast and cheap transportation as well as today's sophisticated technologies and electronic communications have allowed transmigrants to develop transnational identities and relationships, as well as
engage in transnational activities. Yet despite this new reality, social work has yet to establish the parameters of a transnational social work practice. In one of the first volumes to address social work practice with this emergent and often marginalized population, practitioners and scholars specializing in transnational issues develop a framework for transnational social work practice. They begin with the historical and environmental context of transnational practice and explore the psychosocial, economic, environmental, and political factors that affect at-risk and vulnerable
transnational groups. They then detail practical strategies, supplemented with case examples, for working with transnational populations utilizing this population's existing strengths. They conclude with recommendations for incorporating transnational social work into the curriculum.
The revolutionary guide that challenged businesses around the world to stop selling to their buyers and start answering their questions to get results; revised and updated to address new technology, trends, the continuous evolution of the digital consumer, and much more In today’s digital age, the traditional sales funnel—marketing at the top, sales in the middle, customer service at the bottom—is no longer effective. To be successful, businesses must obsess over the questions, concerns, and problems their buyers have, and address them as honestly and as thoroughly as possible.
Every day, buyers turn to search engines to ask billions of questions. Having the answers they need can attract thousands of potential buyers to your company—but only if your content strategy puts your answers at the top of those search results. It’s a simple and powerful equation that produces growth and success: They Ask, You Answer. Using these principles, author Marcus Sheridan led his struggling pool company from the bleak depths of the housing crash of 2008 to become one of the largest pool installers in the United States. Discover how his proven strategy can work for
your business and master the principles of inbound and content marketing that have empowered thousands of companies to achieve exceptional growth. They Ask, You Answer is a straightforward guide filled with practical tactics and insights for transforming your marketing strategy. This new edition has been fully revised and updated to reflect the evolution of content marketing and the increasing demands of today’s internet-savvy buyers. New chapters explore the impact of technology, conversational marketing, the essential elements every business website should possess, the
rise of video, and new stories from companies that have achieved remarkable results with They Ask, You Answer. Upon reading this book, you will know: How to build trust with buyers through content and video. How to turn your web presence into a magnet for qualified buyers. What works and what doesn’t through new case studies, featuring real-world results from companies that have embraced these principles. Why you need to think of your business as a media company, instead of relying on more traditional (and ineffective) ways of advertising and marketing. How to
achieve buy-in at your company and truly embrace a culture of content and video. How to transform your current customer base into loyal brand advocates for your company. They Ask, You Answer is a must-have resource for companies that want a fresh approach to marketing and sales that is proven to generate more traffic, leads, and sales.
The Customer Service Solution: Managing Emotions, Trust, and Control to Win Your Customer’s Business
Lakeland Boating
ENR.
IBM PowerHA SystemMirror for i: Preparation (Volume 1 of 4)
Safety of Machinery
How Cool Are Penguins is a book that will introduce young children to the world of penguins. It is written and illustrated in a fun and informative way that will entertain both the young and the young at heart.
Understand Consumer Psychology to Drive Profits and Growth Want to know exactly what’s driving your customer's behavior? NOW YOU CAN! The Customer Service Solution explains how consumers perceive services and shows you how to enhance the customer experience--every time. In this economic climate, the customer service experience is more critical than ever. Most leading service firms advocate the TLC mantra: Think Like a Customer. That's a good practice, but first you have to understand what your customer is thinking and feeling. Today's business leaders cannot afford to neglect the psychological
principles that govern customer satisfaction and long-term loyalty. What are the factors that really determine customer satisfaction? Two of the nation's leading authorities on service psychology, Sriram Dasu and Richard Chase, have written this groundbreaking guide that identifies and demystifies the psychological triggers behind customer behavior. You'll go where customer satisfaction surveys, mystery shoppers, and focus groups can't--and learn exactly why customers respond and behave the way they do. With findings drawn from behavioral science research, this book provides all the tools you need to evaluate your
current service platforms and design future strategies to enhance customer perceptions positively and drive your sales. The Customer Service Solution illustrates why even companies with high levels of satisfaction are missing tremendous opportunities by neglecting the emotional elements that govern consumer interactions. This book will show you how to: Shape and manage customer perceptions Understand implicit versus explicit outcomes Develop the roles of control and choice among buyers Design emotionally intelligent processes Build trust among customers Whatever your business may be--healthcare, hospitality,
financial services, e-commerce, and more--this book is an essential tool to help you increase profits by leveraging your company's customer experience. PRAISE FOR THE CUSTOMER SERVICE SOLUTION: "Harnessing the power of emotions will help to drive an exceptional customer experience creating customers for life to help your business thrive. Finally, a guide to help us better understand how to do this." -- James Merlino, MD, Chief Experience Officer, Cleveland Clinic "Required reading for anyone designing a service encounter." -- James Heskett, Professor Emeritus, Harvard Business School, coauthor of The
Service Profit Chain and Service Future "I have always known that our customers shop with us because they want to, not because they have to. How to make them want to is the secret that this great book unlocks." -- Kevin Davis, President and CEO, Bristol Farms "[Dasu and Chase] share easy-to-understand ideas and guidance to operations managers who typically do not think about the psychology of customers in designing their services." -- Mary Jo Bitner, PhD, Professor and Executive Director, Center for Services Leadership, W. P. Carey School, Arizona State University "Dasu and Chase provide an excellent set of
ideas for delivering emotional customer service experiences through systems and operations." -- Rodolfo Medina, Vice President, Marketing & Commercial, Rock in Rio "This book provides valuable insights to managing and molding the customer's emotional journey, leading to ultimate satisfaction and sustainable loyalty." -- Ali V. Kasikci, Regional Managing Director, Orient-Express
New Zealand Forest Industries
Cost, Effectiveness, and Deployment of Fuel Economy Technologies for Light-Duty Vehicles
Digital Marketing For Dummies
CIM Bulletin
Publication Catalog
This book summarizes the science to be carried out by the upcoming Cherenkov Telescope Array, a major ground-based gamma-ray observatory that will be constructed over the next six to eight years. The major scientific themes, as well as core program of key science projects, have been developed by the CTA Consortium, a collaboration of scientists from many institutions worldwide.CTA will be the major facility in high-energy and very high-energy photon astronomy over the next decade and beyond. CTA will have capabilities well beyond past and present observatories. Thus, CTA's science program is expected to be
rich and broad and will complement other major multiwavelength and multimessenger facilities. This book is intended to be the primary resource for the science case for CTA and it thus will be of great interest to the broader physics and astronomy communities. The electronic version (e-book) is available in open access.
The light-duty vehicle fleet is expected to undergo substantial technological changes over the next several decades. New powertrain designs, alternative fuels, advanced materials and significant changes to the vehicle body are being driven by increasingly stringent fuel economy and greenhouse gas emission standards. By the end of the next decade, cars and light-duty trucks will be more fuel efficient, weigh less, emit less air pollutants, have more safety features, and will be more expensive to purchase relative to current vehicles. Though the gasoline-powered spark ignition engine will continue to be the dominant powertrain
configuration even through 2030, such vehicles will be equipped with advanced technologies, materials, electronics and controls, and aerodynamics. And by 2030, the deployment of alternative methods to propel and fuel vehicles and alternative modes of transportation, including autonomous vehicles, will be well underway. What are these new technologies - how will they work, and will some technologies be more effective than others? Written to inform The United States Department of Transportation's National Highway Traffic Safety Administration (NHTSA) and Environmental Protection Agency (EPA) Corporate
Average Fuel Economy (CAFE) and greenhouse gas (GHG) emission standards, this new report from the National Research Council is a technical evaluation of costs, benefits, and implementation issues of fuel reduction technologies for next-generation light-duty vehicles. Cost, Effectiveness, and Deployment of Fuel Economy Technologies for Light-Duty Vehicles estimates the cost, potential efficiency improvements, and barriers to commercial deployment of technologies that might be employed from 2020 to 2030. This report describes these promising technologies and makes recommendations for their inclusion on the list
of technologies applicable for the 2017-2025 CAFE standards.
Timber Harvesting
Retargeting Recipes
Marine Diesel Engines
Science With The Cherenkov Telescope Array

This book presents nine chapters based on fundamental and applied research of alternative energies. At the present time, the challenge is that technology has to come up with solutions that can provide environmentally friendly energy supply options that are able to cover the current world energy demand. Experts around the world are working on these issues for providing new solutions that will break the existing technological barriers. This book aims to address key pillars in the alternative energy field, such as: biomass energy, hydrogen energy, solar energy, wind energy,
hydroelectric power, geothermal energy and their environmental implications, with the most updated progress for each pillar. It also includes the life cycle assessment (LCA) and thermoeconomic analysis (TA) as tools for evaluating and optimising environmental and cost subjects. Chapters are organized into fundamental research, applied research and future trends; and written for engineers, academic researches and scientists.
Blank book to complete for all your gluten free recipes in one place. Handy box to list your ingredients and lines to write your method. Glossy cover to protect your book.
The Northern Logger and Timber Processor
Dennis Buses and Other Vehicles
Haynes Techbook Cummins Diesel Engine Manual
EMOOCs 2021
Electrical equipment of machines. General requirements
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