Creative English For Communication
The success of a piece of communication has always been dependent on the
connection between content, form, audience and context – what the message is, who
it's aimed at, what it looks like, and how and where it's communicated. In recent years
the balance between these elements has shifted. This book bridges the gap between
education and emerging practices to provide students and practitioners with the
information they need to understand the new skillsets required to succeed in this
changing communication environment. Organized into themes of brand, experience,
conversation, participation, navigation, advocacy and critique, it explores the core ideas
shaping contemporary practice. Alongside case studies of game changing projects, it
uses analysis of historical context and interviews with key thinkers and practitioners to
provide a relevant and contemporary guide to the creative employment landscape.
"An innovative course in conversational Spanish"--Back cover.
This textbook familiarizes students with grammatical concepts of the English language
and develops skills to apply grammar to creative writing and the study of literature.
Students take an interactive 'learn-by-doing' approach to the mechanics of language
and explore the creative uses of grammar. Experimenting with their own linguistic and
creative skills, they come to appreciate the importance of language not only as a means
of communication but also as an essential part of creative practice and literary
composition. This applied approach to learning about grammar will be a valuable
resource for students of English Literature and Creative Writing who may already be
good users of grammar but not fully aware of its significance for communication and
creativity.
Learn to: Put an EFL course programme together from scratch Let your students loose
in skills classes – from reading to listening Deliver grammar lessons in a logical and
intuitive way Cope with different age groups and capabilities Your one-stop guide to a
career that will take you places If you thought that teaching a language that's second
nature to you would be easy, think again! Explaining grammar, or teaching correct
pronunciation while simultaneously developing your own skills as a teacher can be a
huge challenge. Whether you're on a training course or have already started teaching,
this book will help launch your career and give you the confidence and expertise you
need to be a brilliant teacher. Make an educated decision – decide between the various
courses, qualifications and job locations available to you Start from scratch – plan wellstructured lessons and develop successful and effective teaching techniques Focus on
skills – from reading and writing, to listening and speaking, get your students sounding
and feeling fluent Get your head around grammar – teach students to put sentences
together, recognise tenses and use adjectives and adverbs All shapes and sizes – tailor
your lessons to younger learners, one-to-ones, exam classes and Business English
learners Open the book and find: TEFL, TESOL, EFL – what all the acronyms mean
The best course books and materials to supplement your teaching Advice on running
your class and handling difficulties Lesson plans that you can use in the classroom
Activities and exercises to keep your students on their toes Constructive ways to
correct and assess your students' performance Ways to inject some fun into your
classes Insider information on the best jobs around the world 'An invaluable manual for
anyone thinking of embarking on a TEFL journey. Michelle Maxom's step-by-step guide
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provides practical tips to get you started and offers key advice to help unleash the
creative English language teacher within.' – Claire Woollam, Director of Studies & a
Teacher Trainer at Language Link London
A Children's Book about Family, Languages, Distance, Online Communication, and
Creativity
Creative Compounding in English
Communicative Fluency Activities for Language Teaching
English as a Creative Art
Creativity and Commodification
The Creative Classroom
Keep Talking

First published in 1996. Routledge is an imprint of Taylor & Francis, an
informa company.
Leadership: A Communication Perspective has been at the forefront of
university and college leadership courses for nearly three decades,
providing a compelling, authoritative introduction to leadership as a
communication-based activity. The new edition continues the tradition of
excellence with an up-to-date treatment of theory and research
combined with practical, real-world advice for improving communication
competence and leadership effectiveness. Relevant: The authors profile
contemporary leaders and organizations like Alibaba’s Jack Ma, Zappos’
Tony Hsieh, Facebook’s Sheryl Sandberg, Uber, The Container Store,
Airbnb, Chipotle, the Waffle House, Nordstrom, and Google. Their
presentation balances current scholarship and trends with historical
perspectives to provide a fuller understanding of the study and practice
of leadership. Comprehensive: Leadership and followership are examined
in multiple contexts, including organizational leadership, public
leadership, and leadership in groups and teams. Topics new to this
edition include transcendent followership, the leadership skills approach,
team coaching, escalation of commitment, invisible leadership, cultural
intelligence, trigger events, and resilience. Full-featured: SelfAssessments measure readers’ perceptions of personal leadership skills,
communication style, cultural intelligence, motivation to lead, and more.
Case Studies examine leadership situations and pose thoughtful
questions that prompt students to apply their experiences and
understandings. Research Highlights summarize seminal and recent
scholarship. Chapter Takeaways reinforce important concepts and action
steps. Application Exercises offer abundant opportunities to explore,
practice, and reflect on chapter content. Cultural Connections discuss
leadership expectations and behaviors in other cultures. Leadership on
the Big Screen correlates chapter concepts with the themes of popular
films and documentaries.
Building 21st Century communication skills Students are expected to be
innovators, creative thinkers, and
problem solvers. But what if they can't
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communicate their ideas persuasively? Knowing how to share ideas is as
crucial as the ideas themselves. Unfortunately, many students don’t get
explicit opportunities to hone this skill. Cultivating Communication in the
Classroom will help educators design authentic learning experiences that
allow students to practice their skills. Readers will find: Real world
insights into how students will be expected to communicate in their
future careers and education Strategies for teaching communication skills
throughout the curriculum Communication Catchers for igniting ideas
In exploring how John Dewey's notion of a «creative democracy» can
be cultivated and advanced through a heightened awareness of the ways
in which communication shapes individuals and society, this book helps
scholars, activists, and citizens to rethink commonly accepted notions of
community in order to imagine new possibilities for social, political, and
economic organization - in short, new ways of imagining solidarity and
citizenship with others, especially those who languish outside the range
of our moral radar.
The Big Book of Conflict Resolution Games: Quick, Effective Activities to
Improve Communication, Trust and Collaboration
Functions of English
Cousins Forever
New Perspectives for Key Stage 2
Creative English for Communication
English Language and Literature Teaching in India
Reading and Writing as Communication
Formerly published as Reading and Writing as Communication, this book aims to provide new teachers with
proven reading strategies through an integrated narrative.
Has the “daily grind” diminished your enthusiasm for your various pursuits, both personal and
professional? Are you in need of some fresh inspiration and motivation—some tangible strategies to help you
rediscover your passions and break through mental blocks and other obstacles that are preventing you from
achieving your goals? Let Earl Nightingale, one of the most successful radio broadcasters of all time and an
expert on joyful, purposeful living, help you actualize your dreams by showing you the importance of
creative thinking and impactful communication. As you’ll discover, these two elements hold the key to
healthy relationships, excellence in leadership, success in business, and effectiveness in public speaking. Your
Greatest Asset contains some of Nightingale’s most inspiring broadcasts on the subjects of brainstorming,
problem-solving, decision-making, goal achievement, and interpersonal communication. Its simple yet
incisive messages will teach you techniques and attitudes, which, if practiced regularly, will result in your
living an even more creative, rewarding life. In this volume, you’ll learn how to: Become a better
conversationalist (hint: it’s not about your speaking skills) Strengthen your friendships and marriage
Handle disagreements in the most effective manner possible Cultivate the essential qualities of leadership
Identify your employees’ talents and develop them accordingly Persuasively sell your ideas and/or products
Form habits that help you overcome writer’s block and channel your creative powers Expand your
perspective through lateral and vertical thinking Create more engaging presentations And enhance your
public speaking skills Rediscover the joy that the critical power of imagination and creative thinking can
bring when applied to the three “departments of living”—your family life, your work life and leisure
activities, and your income—with this invigorating collection from “the Dean of Personal Development.”
The second edition of this book again uses original case studies as a means to bring home to students,
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through lived experiences, the theories and concepts of interpersonal communication. Each piece takes an
arts-based approach—spanning essays, short stories, scripts, photographs, poetry— and has been newly
written for this edition by communication researchers, writers, and artists. The case studies focus on the
aesthetic dimensions of relating to illustrate to students the workings of relationship management with
regards to friendship, race, class, gender, family interaction, sexuality, and other key topics in relational
communication. The case studies are framed from a critical interpersonal perspective to encourage students
to consider how power and cultural discourses about relationships influence their relating. Faulkner’s
introduction to each section provides important pedagogical content to give context and meaning to the
cases that follow. Each case closes with questions for discussion, activities, and additional resources to help
students analyze the material. The book is suited as core or supplemental reading for courses in interpersonal
or relational communication.
Combining theory with practical examples, Creative English, Creative Curriculum stimulates readers to be
adventurous in their teaching, while covering the mains strands of the Primary National Strategy for English:
narrative, non-fiction and poetry.
Leadership
A Bibliography
Advertising Creative
Literacy Concepts Linked to Creative Writing
Creative Activities for Language, Communication, and Composition Across the Curriculum
Projects in Acting, Speaking, Oral Reading
Critical Creative Case Studies in Interpersonal Communication

What the 2nd edition brings you: You support climate protection, receive compact
information and checklists from experts (overview and press reviews in the book preview)
as well as advice proven in practice, which leads step by step to success - also thanks to
add-on. Because everyone talks about innovation and creativity, in practice many new
ideas fail, especially in the implementation of projects, because of a lack of willingness to
change, exaggerated fears or simply good will, but often also because of wrong or missing
communication of the managers. This book shows how best to deal with one's own
creativity in everyday professional life, how to solve problems and conflicts in a creative
way and thus achieve one's own goals. We give you the best possible help on the topics of
career, finance, management, personnel work and life assistance. For this purpose, we
gather in each book the best experts in their field as authors - detailed biographies in the
book - , who give a comprehensive overview of the topic and additionally offer you
success planner workbooks in printed form. Our guidebooks are aimed primarily at
beginners. Readers who are looking for more in-depth information can get it for free as
an add-on with individual content in German and English as desired. This concept is
made possible by a particularly efficient, innovative digital process and Deep Learning,
AI systems that use neural networks in translation. Moreover, we give at least 5 percent of
our proceeds from book sales to social and sustainable projects. For example, we endow
scholarships or support innovative ideas as well as climate protection initiatives and in
some cases also receive government funding for this. With our translations from German
into English we improve the quality of neural machine learning and thus contribute to
international understanding. You can find out more on the website of our Berufebilder
Yourweb Institute. Publisher Simone Janson is also a bestselling author as well as one of
the 10 most important German bloggers according to the Blogger-Relevance-Index,
furthermore she was a columnist and author of renowned media such as WELT,
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Wirtschaftswoche or ZEIT - more about her in Wikipedia.
Description: English came to India with the East India Company in the seventeenth
century. Lord Wellesley consolidated the rule of the East India Company around 1820
with his victories over the Marathas and Tipu Sultan. Hence the times were propitiate for
the introduction of English language in India in education and administration. The two
landmarks for the English Language Teaching in India were the famous Minute on
Indian Education (1835) by Thomas Babington Macaulay and The Wood's Despatch
(1858) by Charles Wood. Thereafter English became the most important subject of higher
study in India. Much was written about the study and teaching of English Language and
Literature in India both by the natives and English-men. English Language teaching even
after achieving Independence (1947) is continuing as an important subject of study as
India's window on the world. In spite of the importance of the subject, there has been no
bibliographical control. Bibliography and documentation are important tools to provide
the total intellectual output that was written and published in the field. They reveal the
strengths and weaknesses of the subject. They are the pathfinders for the further study
and research of the study. Lack of these tools is a bane to the teachers and scholars. There
is no bibliography so far on English Language and Literature teaching in India. The
editors with their long experience at CIEFL undertook this arduous work to fill-in the
gap. It is a happy thing that this reference tool is published on the occasion of the
completion of 40 years of the establishment of the Central Institute of English and
Foreign Languages, Hyderabad and the Silver Jubilee of its deemed university status. It is
hoped that this bibliography will be of great help to teachers, students and scholars in the
field of ELLT.
Through this assessment of creative (climate) communications, readers will understand
what works where, when, why and under what conditions.
Cousins Forever is a beautifully written and illustrated book that captures the special
relationship that cousins share. When one of the two families moves abroad, the two
cousins do not let the distance come between them. They talk often about their friends,
animals, different seasons, and outdoor activities, via video chat. With new words and
languages being part of their everyday life, the two girls come up with a fun, painting
game, the "Word Swap". A lovely tribute to the unique friendship of cousins. Parents,
aunts, uncles, and grandparents can share this book with little ones who are just
beginning the lifelong journey as cousins together. Close friends are family also, so if you
don't have an extended family, your child's best friend may also be referred to as a
cousin. After reading this book, children will: Be prompted to write their very own
favorite words Be encouraged to express themselves through art Want to paint and
get creative Albert Einstein has been quoted to have said that creativity is intelligence
having fun, and that imagination is more important than knowledge. Creativity is the
highest form of intelligence because it goes beyond knowledge recall and extends into
knowledge creation. Did you know that creative young children who use their
imagination are more effective, resourceful, resilient, and confident than their peers?
Creative children are also better equipped to overcome obstacles and navigate changes in
life. This book makes the perfect gift for creative little boys and girls, teachers, librarians,
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and parents. Perfect for all children ages 3, 4, 5, 6, 7, 8, and up. Most suitable for Pre-K,
grade 1, grade, 2, grade 3, and parents and teachers who appreciate a well-written and
beautifully illustrated book with traditional watercolor art to enhance a child's world.
Cousins Forever is also available in several bilingual editions (English-Spanish, EnglishGreek, English-Portuguese, English-French, English-German, English-Italian).
Engaging Activities to Enhance Communication
English in China
Creative Vision and Empowered Communication
Towards the Creative Teaching of English
Implement Ideas, Creativity Techniques & Innovation, Agile Project Management &
Communication, Solve Problems, Shape Change successfully, Overcome your Fears
Functional English for Communication
A Communication Perspective, Seventh Edition
This volume explores the instructional use of creative writing in
secondary and post-secondary contexts to enhance students’ language
proficiency and expression in English as a second or foreign language
(ESL/EFL). Offering a diverse range of perspectives from scholars and
practitioners involved in English language teaching (ELT) globally,
International Perspectives on Creative Writing in Second Language
Education tackles foundational questions around why fiction and
creative writing have been traditionally omitted from ESL and EFL
curricula. By drawing on empirical research and first-hand experience,
contributors showcase a range of creative genres including
autobiography, scriptwriting, poetry, and e-Portfolios, and provide
new insight into the benefits of second language creative writing for
learners’ language proficiency, emotional expression, and identity
development. The volume makes a unique contribution to the field of
second language writing by highlighting the breadth of second language
users throughout the world, and foregrounding links between identity,
learning, and ESL/EFL writing. This insightful volume will be of
particular interest to postgraduate students, researchers, and
academics in the fields of ESL/EFL learning, composition studies, and
second language acquisition (SLA). Those with a focus on the use of
creative writing in classrooms more broadly, will also find the book
of interest.
Combining theory with practical examples, Creative English, Creative
Curriculum will stimulate students and teachers to be adventurous and
creative in their teaching, while covering the mains strands of the
Primary National Strategy for English: narrative, non-fiction and
poetry. This book: reflects the new emphases on speaking and listening
contextualises recent changes to the English curriculum, reviewing
models of best practice provides practical examples and research
evidence of creative approaches to the teaching of English considers
the cross-curricular aspects in creating a thematic approach to
teaching and learning. This book will appeal to both students and
practising teachers in the primary school who either wish to implement
creative approaches to their English teaching, or are undertaking
extended study for a Masters Degree.
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Functional English for Communication will help readers enrich their
listening, speaking, reading and writing skills through a large number
of practice exercises and examples from academic and professional
areas. The modules of the book have been specially designed to help
readers use English language with clarity and confidence, thereby
enhancing their communication skills and employability. The book
exhibits the appropriate use of grammar and syntax, and the methods of
identifying and avoiding common errors. Key Features • Encourages
readers to think critically and use English effectively in academic,
social and professional contexts • Aims at improving professional
communication and employability skills of students • Aids selflearning in a creative and competent manner through a wide range of
practice exercises and activities • Provides carefully designed units
to familiarize students with the test patterns of various competitive
examinations such as CAT, TOEFL, GMAT, IELTS, TEFL
English-related linguistic creativity and language commodification are
a constant topic of interest and analysis for scholars. This volume is
intended to initiate a dialogue between these two domains of inquiry
that have been abundantly addressed but rarely documented together or
in relation to one another. English as used in mainland China is
presented as a case study where it remains rather unclear the extent
to which the language is actually used in people’s lives, outside the
domain of education. The volume enriches existing empirical studies by
exploring the creative and innovative uses of English in people’s
lives and its commodification at different language-centred economic
spaces within China while also providing an update of our
understanding of the sociolinguistic situation of English in China, a
country undergoing rapid socio-economic transformation. English in
China is the first attempt to discuss the possible relationship,
intersection, and tension between two seemingly inseparable research
topics. The book is an important resource for students and scholars in
the fields of Applied Linguistics, Bilingualism, Sociolinguistics,
Translation, and Contemporary Chinese Studies.
International Perspectives on Creative Writing in Second Language
Education
Teach Reading Creatively
Spanish That Works for You: A Creative, Functional Approach to Basic
Communication in Spanish
Creative English Series
Creative Connections in Dementia Care
A Text-based Guide for Students
A Course for Upper-intermediate and More Advanced Students. Cassette
Make workplace conflict resolution a game that EVERYBODY wins! Recent
studies show that typical managers devote more than a quarter of their
time to resolving coworker disputes. The Big Book of ConflictResolution Games offers a wealth of activities and exercises for
groups of any size that let you manage your business (instead of
managing personalities). Part of the acclaimed, bestselling Big Books
series, this guide offers step-by-step directions and customizable
tools that empower you to heal rifts arising from ineffective
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communication, cultural/personality clashes, and other specific
problem areas—before they affect your organization's bottom line. Let
The Big Book of Conflict-Resolution Games help you to: Build trust
Foster morale Improve processes Overcome diversity issues And more
Dozens of physical and verbal activities help create a safe
environment for teams to explore several common forms of conflict—and
their resolution. Inexpensive, easy-to-implement, and proved effective
at Fortune 500 corporations and mom-and-pop businesses alike, the
exercises in The Big Book of Conflict-Resolution Games delivers
everything you need to make your workplace more efficient, effective,
and engaged.
This polemic account provides a fresh perspective on the importance of
Creative Writing to the emergence of the 'new humanities' and makes a
major contribution to current debates about the role of the writer as
public intellectual.
Here is a practical tool for teaching communication in the language
classroom, suitable for use with students from elementary to advanced
level. The book contains instructions for over 100 different
participatory exercises. For each activity, notes are provided for
organization, time, and preparation. A comprehensive table of
activities and an index also are included. Copyright © Libri GmbH. All
rights reserved.
Advertising Creative is the first “postdigital” creative strategy and
copywriting textbook in which digital technology is woven throughout
every chapter. The book gets right to the point of advertising by
stressing key principles and practical information students and
working professionals can use to communicate effectively in this
postdigital age. Drawing on personal experience as award-winning
experts in creative advertising, Tom Altstiel and Jean Grow offer realworld insights on cutting-edge topics, including global, social media,
business-to-business, in-house, and small agency advertising. In this
Fourth Edition, Altstiel and Grow take a deeper dive into the
exploration of digital technology and its implications for the
industry, as they expose the pervasive changes experienced across the
global advertising landscape. Their most important revelation of all
is the identification of the three qualities that will define the
future leaders of this industry: Be a risk taker. Understand
technology. Live for ideas.
Insights from the Creative Industries
The Semantics of Metaphorical and Metonymical Noun-Noun Combinations
Teaching Without Textbooks
Creative Communication
Future-Ready Skills for Secondary Students
A Creative Casebook in Relational Communication
Teaching English as a Foreign Language For Dummies
Creative English for Communication is a course-book designed for
intermediate and undergraduate learners of English. The book provides
an interesting new approach to learning English through a wide range
of activities that are meaningful, natural, authent
Of course you want to help students master communication, learn about
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language, and practice thinking skills--but with storytelling games?
Yes you can, and easily, with the expert guidance of professional
storyteller and educator Doug Lipman. You will also discover that
storytelling games are a fun and exciting way to explore places,
periods, and peoples, and even to practice math and science. The
author provides step-by-step methods for adapting and using the story
games to meet the needs of specific groups. He explains how to teach
each game, control your group without decreasing energy, and even how
to get reluctant players to contribute.
Originally published in 1980. This book is a collection of language
learning activities in the area of drama, mime, roleplay, problem
solving, group work, music and song - all classroom tested and ready
for use in teaching English, no matter the level. The exercises are
designed to promote and stimulate real language communication and to
involve teachers and students on a personal level. The authors taught
on training courses for ELT teachers and developed these excellent
techniques and ideas for educators looking for whole-person learning
ways of teaching.
This book of original case studies allows students in interpersonal
and relational communication classes to engage with creative stories
about lives and relationships, helping them understand how
communication processes work. Written in literary format—essays, short
stories, scripts, photographs, poetry—these 27 brief case studies by
communication researchers allow students to see the workings of
relationship management, friendship, disclosure, gender, family
interaction, and other key topics in relational communication.
Faulkner’s introduction to each section provides the basic pedagogical
content to give context and meaning to the cases that follow.
Questions for discussion, activities, and additional resources end
each case to help guide the student.
Creative English, Creative Curriculum
Creative Writing and the New Humanities
Storytelling Games
Creative (Climate) Communications
Creative Strategy from Idea to Implementation
Neo-pragmatism, Communication, and the Culture of Creative Democracy
The Story of English in India

Metaphorical and metonymical compounds – novel and lexicalised
ones alike – are remarkably abundant in language. Yet how can we
be sure that when using an expression such as land fishing in
order to speak about metal detecting, the referent will be
immediately understood even if the hearer had not been
previously familiar with the compound? Accordingly, this book
sets out to explore whether the semantics of metaphorical and
metonymical noun–noun combinations can be systematically
analysed within a theoretical framework, where systematicity
pertains to regularities in both the cognitive processes and the
products of these processes, that is, the compounds themselves.
Backed up by recent psycholinguistic evidence, the book
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convincingly demonstrates that such compounds are not
semantically opaque as it has been formerly claimed: they can in
fact be analysed and accounted for within a cognitive linguistic
framework, by the combined application of metaphor, metonymy,
blending, profile determinacy and schema theory; and represent
the creative and associative word formation processes that we
regularly apply in everyday language.
This text targets the synergistic process that includes the
symbolic process of creating & our capacity to use symbols to
create environments that nurture creativity.
Social Media for Strategic Communication: Creative Strategies
and Research-Based Applications Second Edition teaches students
the skills and principles needed to use social media in
persuasive communication campaigns. This book combines cutting
edge research with practical, on-the-ground instruction to
prepare students for the real-world challenges they’ll face in
the workplace. By focusing on strategic thinking and awareness,
this book gives students the tools they need to adapt what they
learn to new platforms and technologies that may emerge in the
future. A broad focus on strategic communication – from PR,
advertising, and marketing, to non-profit advocacy—gives
students a broad base of knowledge that will serve them wherever
their careers may lead. The Second Edition features new case
studies and exercises and increased coverage of diversity and
inclusion issues and influencer marketing trends.
With globalization, English has become an economic necessity and
Indians have realized that they have the 'English advantage'
over many other countries like China and Japan. India has shed
its colonial complexes towards English and has come to terms
with the language; Indians have separated the English language
from the English. The Story of English in India presents
historical facts in a socio-cultural framework. The book is a
must for all teachers and students of English; it will be useful
for all those interested in the politics of language and
education in India. Key issues discussed: - Are we indebted to
the British for introducing English in India? - What was the
role of English during India's struggle for freedom? - Has
English united India? - Has English divided India into two - the
English knowing classes who govern and the non-English knowing
masses who are governed? - Will English ever become an Indian
tongue spoken in the great Indian language bazaar? - What will
be the future of major Indian languages in the wake of the
English onslaught? Will it end in linguistic imperialism and
cultural colonialism?
Principles & Applications
Grammar in Literature
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Communication Design
Integrated Marketing Communication
Creative Strategies and Research-Based Applications
Social Media for Strategic Communication
Business Communication for Success

Now in its third edition, this comprehensive text offers a
classroom-tested, step-by-step approach to the creative
processes and strategies for effective integrated marketing
communication (IMC). Blakeman covers key areas, from
marketing plans, branding/positioning, and creative briefs
to copywriting, design, and considerations for each major
media format. Throughout, she explores visual and verbal
tactics, along with the use of business theory and
practices, and how these affect the development of the
creative message. This user-friendly introduction walks
students through the varied strands of IMC, including
advertising, PR, direct marketing, and sales promotion, in a
concise and logical fashion.
Creativity is preserved in dementia long after other
abilities are lost, so that making art provides rich
opportunities for meaningful engagement for people with this
disease. Creative Connections(TM) in Dementia Care provides
care partners with the knowledge and easy-to-follow steps
they need to successfully implement art projects in a group
or one-on-one setting--and no art experience is required!
Written for anyone who cares for a person with
dementia--family members, friends, and professionals-- this
how-to guide is packed with guidance to help enhance
communication, interactions, task breakdown, and problemsolving efforts while also encouraging the abilities of each
participant. People with dementia enjoy valuable benefits
when they actively engage in a creative activity: Ÿ stress
is reduced Ÿ memories can be accessed Ÿ mood and self-esteem
are elevated Ÿ a sense of personal identity and achievement
is experienced To help create these opportunities, Creative
Connections(TM) in Dementia Care provides 10 basic art
project "recipes," detailing supplies, instructions, and
activity modifications, as well as colorful, step-by-step
photographs that show how to demonstrate and lead the
activity for the person with dementia. Each art activity is
failure-free and does not require memory skills to complete.
Bring joy and a powerful sense of connection to the lives of
people experiencing dementia with this one-of-a-kind guide!
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Inside Relationships
Creative English
Cultivating Communication in the Classroom
Be Creative on the Job
Your Greatest Asset
Strategy, Copy, and Design
Supporting Language Learners’ Proficiency, Identity, and
Creative Expression
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